
 

 

Creating promotional materials 
 

There are many different types of promotional materials you could use to promote your project and get people 
involved. We have collated some information about the most effective ones here, to help you decide which to use- 
and to inspire you to get started!  

To best decide which type you will use, it’s important to consider the key purpose. What are you trying to achieve? 
Do you want to: 

 capture and celebrate what your project is about?  
 spread a message or raise awareness of an issue? 
 call people to action or ask them for help?  

This will help you plan your content and understand the best way to get your message across. 

You may also like to look at some design websites such as Canva to help you with the creative side. 

Videos 
Videos are an engaging way to give information, or connect to people’s emotions, but they can take significant time 
and effort to produce.  

Before you decide to make a video, you need to consider the following questions: 
 Who is this video for? 
 Why should they care? 
 What would you like the viewer of the video to do?  
 Has someone else already made a great video you can share?  
 Do you have the skills to plan, film and edit a video, or know people that do? 

Some resources you might like to check out include: 
 Why video is important (including some great tips and tools)   
 10 tips for kids who want to be filmmakers 
 5 tips for a great call to action in your video 



 

 
Posters 
Posters are traditionally used as a marketing tool or to give a short piece of information.  
 
Before you decide to design a poster, ask yourself the following questions: 

 Who is my target viewer?  
 Why would that person be interested in my poster?  
 What kind of content would they most likely respond to? 
 What are their key needs and challenges? 
 What can my project or idea do for them?  

 
Some resources you might like to check out include: 

 How to make an eye-catching and effective poster 
 Tips for creative poster design  

 
Brochures and flyers 
These are a good way to communicate more detailed information than a poster, but still be concise and get your key 
points across effectively. They can be handed out at events, or fit easily in letterboxes if you want to distribute 
information around a particular street or suburb. 
 
Before you decide to create a brochure or flyer, it’s a good idea to consider these points: 

 What are my key messages? 
 Who needs to hear them?  
 How will I get people to take notice and engage with my brochure or flyer?  
 What do people already know, think and feel about the issue?  

 
Some resources you might like to check out include: 

 How to design a flyer in minutes 
 How to make a brochure in Microsoft Word 
 How to make a brochure or flyer with Google Docs 

 


